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INTRODUCTION 

The  1955  Berlin  Industrial  Fair  was  held  at  the  ,/ost  Berlin 

Funkturm  grounds  between  Septciabcr  24th  and  October  9th,   i/ith  the 

motto  "lien  make  clothing  -  clothes  make  the  nan,"   the  liarshall  House 

featured  an  exhibition  designed  to  show  visitors  the  American 

example  of  how  productivity  can  provide  good  quality  and  yet  inexpensive 

clothing  for  the  common  man  and  in  the  process  effect  a  rise  in  the 

general  standard  of  living. 

This  report  evaluates  public  reactions  to  the  Marshall  House  exhibit 
and  is  based  on  two  surveys  made  during  the  Fair  by  the  Research  Staff, 

The  two  surveys,  one  at  the  exit  of  the  Liarshall  House  and  the  other 
at  the  t\/o  main  exits  of  the  Fair  grounds  itself,  consisted  of  pro- 
bability type  samples  of  500  and  5OO  persons,  respectively  -  18  years 
of  age  and  over.   (./hen  treated  separately  in  the  report,  they  are 
referred  to  as  the  Marshall  H  'Uso  sample  and  the  exit  sample.)   The 
procedure  followed  in  drawing  the  sample  was  to  interview  approximately 
the  sane  number  of  persons  each  day  from  the  beginning  to  the  very  end, 
i.e.  through  Sunday  October  9th  when  the  Fair  closed.   To  insure  ran- 
domness and  to  avoid  any  \incontrolled  or  biased  choice  by  the  inter- 
rogators, the  third  adult  appearing  on  the  half  hour  and  the  hour  at 
the  exits  was  intcrviei^od. 

Interviewing  for  the  surveys  was  conducted  by  DIVO-Gesellschaft  fucr 
Markt-  und  Hoinungsforschung  m.b.H.,  i'^rankfurt/llain,  a  Gorman  survey 
organization  working  under  contract  with  the  Research  Staff. 


H  1:.  i.  D  L  I  N  E    S  U  LI  H  ..  R  Y 

I«      /attendance    at   Industrial  Fair   1955 

OVER  HiiLF  A  MILLION  PEOPLE  VISITED  MiiRSHALL  HOUSE    . . .    more   than 
any  other  country  pavilion    ... 

Il:ICRi..iSED  A-i'_.. DANCE   ..T  i:..iIS;"...LL   HOUSE  EXHIi3ITS   SINCE   THE 
INDUSTRIAL   FAIR  OF    1952    ... 

ABOUT   HALF  VISITED  liORE   TH.A:   ONE   NATIONiiL   PAVILION    ... 

SLIGHTLY  MORE    >»EST   THAN  E..ST    GERMiiNS  VISITED   THE  JIARSHALL  HOUSE    .. 

i/OIffiN  PARTICULARLY   ATTRaCTED  BY  IvulRSHALL  HOUSE  EXHIBIT    ... 

IvLiJORITY   OF   THOSE    ^fdO   DID   NOT   VISIT   THE  luiRSIlALL   HOUSE   CL.^IM  THEY 
DIDN'T   GET   AROUND   TO   IT    ... 

MOST   INDUSTRIAL   F..IR  VISITORS   LEiiRNED   OF   IT   THROUGH  R.1DIG, 
PRESS    SECOND   .. . 

-  I   - 


II.      Comprohonsion  of  Thcrae 
i.IOST  P20PLI;   IL.VS   SOLE   COl/IPlIEIIEiTSIOlT  OF  TJIEliE    .  . . 

III_j_     Gonoral   ..ppraisal   of  the  Marshall  House   Exhibit 

ILJISHALL  HOUSl:]   LEFT  BETTER.  lilPRESSION  TH.^J   DID   OTHER  KATIONiiL  PiiVILIOilS   - 
BRITISH  EXI-IIBIT   SECOIID    ... 

EXHIBIT   Gl^IIERiiLLY  LIKED  BY   ITS  VISITORS    ...    however,    level    lower  than  pre- 
vious  years    < . • 

THE   F^II'l   ITSELF   TE  DS    TO   RECEIVE   MORE   F.iVOR;i-^LE   ..PPRtilSAL  THiill  THE 
FuJiSilALL     HOUSE   EX.IIBIT    ,  . . 

EXHIBIT'S   DEMONSTRATIONS   CONSIDERED   TRUE   TO   LIFE    ... 

COMP..RED   ./ITH   OTHER  NATIONAL   PiiVILIOiJS,    .  ARSHALL   HOUSE  VIEi/ED   AS 
I.IOST   TRUTHFUL    .  .  . 

AL:iOST   all   VISITORS   THIHK  ..^uSIL.LL  HOUSE  EXHIBIT    vffiLL--.RIiiUIGED    ... 

IL.LP  OF   THE   VISITORS   H^VE   KO   CRITICISMS   OF   THE   EXHIBIT   ... 

BEST   LIKED   FEATUlOiS   -   KITCHEiT  APPLIuJCES,    PASHIOH  SEOtl,    iillD 
CLCTHIiTG  DISPLAY  FOR  VARIOUS   OCCASIONS    .  .  . 

ft 
LEAST   LIK5D   \TST£  -  ILiRIOiiETTES   AiiD  MOVIilG   CLOTHES   DU:iI,iIES,    AlID 
THE    A'ORKIiiG   CLOTHES    ... 

DISPLAY  OF  PLASTIC  FIBRES   COiiSIDERED  MOST  IHF0RI1\TIVE  FEi.TURS   ... 


IV.      Some    Illustrations   of   the  Exhibit's  Impact 

F.iIR  VISITORS   FEEL   THEY  LEiiRHED  ..ORE  FROM  THE  ii.iRSIIALL  HOUSE   THAN 
FROM  AITY  OTHER    COUNTRY  EXHIBIT    .  .  . 

FiiiNY   STATED   THEY   LEiiRxffiD   SOUETHIIIG  HE//  i^ND  PR.iCTICAL   AT  THE 
i'L.RSHALL  HOUSE   EXHIBIT    .  . , 

USE   OF   PLASTIC   PiiBRICS   MENTIONED  MOST  FPJi] JiUENTLY  ^S   ITEM  NEW  TO   THEM 
iJID   .APPLICABLE   TO   GERi'.Ii.irY   .  .  . 

THREE-TENTHS  FAVORiiBLY   INFLUENCED   TO.'/i.RDS   THE   U.S.    BY  EXHIBIT    ... 


V.      The   Inforaation  Booth 

.iLMOST   IL\LF   OF  LL.RSH..LL   HOUSE   VISITORS   A,/i.RE   OF   I.^FORl^iTION  BOOTH    ... 
however,    only   onu    in  twenty  made   use    of  it    ... 

TRUE   NATURE   OF   INFOPdii.TION  BOOTH   RECOGNIZED  BY  ONLY  i.  FIFTH  OF   THE 
VISITORS   .....RE   OF   THE   BOOTH    ... 

MOST   OF   THE   .SOPLE   USING  THE   BOOTH  RECEIVED   ;.LL   INFORlvL.TION  REQUIRED    ... 


-   II   - 


I.   Attendance  at  Industrial  Fair  1933® 

MORS  THAN  HALF  A  MILLION  PEOPLE  VISITED  IIARSHALL-HOUSE  . . . 

According  to  the  official  counts,  a  total  of  9H>000  people  attended  the 
1955  Industrial  Fair  in  West  Berlin,   Estimates  of  the  numlaer  of  Marshall- 
House  visitors  run  slightly  over  half  a  million  people  and  compare  remark- 
ably vjell  with  the  extrapolated  figures  calculated  from  the  exit  sample, 

Proj^jctod  Figures 
from  Exit  Sample 

C5ool 


Marshall-House  Visitors     58%  -   550,000» 
Non-Marshall-House 

Visitors  42   -  384.000 

Too^  -  914,000 

MAESHALL-HOUSS  HAD  IlORZ  VISITORS  THAN  AM  OTHER  COUNTRY  PAVILION  .  .  . 

More  people  visited  the  U.S.  exhibit  at  the  Ilarshall-Housc  than  attendod 
any  of  the  other  various  foreign  pavilions  at  the  Fair.   Queried  at  the 
exits  of  the  Industrial  Fair,  585/0  of  both  ./est  Geraan  and  East  Zone-  re- 
spondents stated  they  had  visited  the  Ilarshall-Housc  exhibition.   The 
English  and  the  Italian  and  Dutch  pavilions  took  second  and  third  place 
vjith  50,000  and  70,000  visitors  less  than  the  Llarshall-House  had. 

Number  of  Visitors  tot      Exit  Sample 

"TTooy 

Marshall-House  56^  approximately  530,000  visitors 

English  Pavilion  52  approximately  480,000  visitors 

Italian  Pavilion  50  approximately  460,000  visitors 

Dutch  Pavilion  50  approximately  460,000  visitors 

French  Pavilion  49  approximately  450,000  visitors 

Austrian  Pavilion  48  approximately  440,000  visitors 

Canadian  Pavilion  56  approximately  350*000  visitors 

Belgian  Pavilion  ^6  approximately  550,000  visitors 

Pavilion  of  the  Nations    30  approximately  275»000  visitors 

In  this  connection,  it  should  h^   remembered  that  only  persons  over  18 
years  of  age  are  included  in  the  survey  sample.   This  means  that  the 
actual  grand  total  of  all  Marshall-House  visitors  is  probably  higher. 


*   The  IiarshaH*House  staff  estimated  a  total  of  507»300  visitors. 
This  calculation  \,as  based  on  various  spot-checks. 

@  For  confirmini;;,-  supplementary  data  see  Appendix  "A". 
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INCREASED  ATTENDANCE  AT  MARSHALL-HOUSE  EXHIBITS  SINCE  THE 
INDUSTRIAL  PAIR  OF  1952  ... 

Since  the  effort  to  gauge  comparative  attendance  of  Fair  visitors  to  the 
Marshall-House  vis-a-vis  other  national  pavilions  is  not  new,  the  method 
of  int^^rvie\;ing  people  at  the  exits  of  the  fair-grounds  concerning  the 
national  exhibits  they  had  seen  was  utilized  in  the  evaluation  of  the  1952 
and  1955  Industrial  Fairs  in  i/est  Berlin. 

A  trend  comparison  of  the  Ilarshall-House  attendance  figures  shows  a  steady- 
increase  in  the  percentage  of  visitors  to  the  U.S.  exhibit  over  the  last 
Berlin  Industrial  Fairs,  while  most  other  national  pavilions  have  lost 
attendance. 

"At  this  year's*  Industrial  Fair  a  number  of  foreign 
nations  again  have  their  own  pavilions  or  special 
exhibitions. 

v/hich  of  the  pavilions  and  special  exhibitions  listed 
on  this  card  did  you  visit?"   (CARD) 

,  Exit  Samples 

Industrial   Industrial  Industrial 
Fair  1952   Fair  1953   Fair  1955 


America  (Marshall-House) 

25/° 

France 

61 

England 

67 

Canada 

37 

Italy 

53 

The  Netherlands 

55 

Belgium 

) 

Austria 

]l34 

Pavilion  of  the  Nations 

None 

) 

50/0 

58/0 

59 

49 

31 

52 

41 

36 

58 

50 

53 

50 

44 

36 

53 

48 

30 

30 

21 

a^_ 

430fo@      440/0©      434?^ 

ABOUT  HALF  VISITED  MORE  THAN  OFji  NATIONAL  PAVILION  .  .  . 

Most  of  the  Fair  visitors  queried  at  the  exits  of  the  Pair  grounds  {3"^^°) 
indicated  attendance  at  mor^  than  one  national  exhibit,  another  fifth  (l8/u) 
claimed  to  have  visited  all,  \.hile  3''/^  said  they  had  only  been  at  one 
pavilion. 

On  the  avera£;G  each  respondent  visited  4  national  pavilions. 

Exit  Sample 

(300) 

Visited  all  national  pavilions         18^^ 
Visited  t-..o  or  more 

national  pavilions  5^ 

Visited  one  national  pavilion  31 

100^ 

@  Most  of  the  repppudents  visited  more  than  one  pavilion. 
*  Not  asked  at  the  1954  Industrial  Fair. 
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SLIGHTLY  MORE  u'TUST  THAN  EAST  GERILiNS  VISITED  THE  liiiRSHALL-HOUSE 


In  both  surveys,  in  the  Marshall-House  sample  and  in  the  exit  sample, 
somewhat  more  Pair  visitors  from  West  Berlin  and  i7Gst  Germany  were  found 
to  have  seen  tho  U.S.  exhibit  than  from  East  Berlin  and  the  East  Zone  of 
Germany, 


Visitors  from  West  Berlin 
and  Jest  Germany 

Visitors  from  East  Berlin 
and  East  Zone 


Marshall-House 
Sample 

r5oo) 


100% 


Exit  Sample 
(295) 

-^ 


Projected 

Number 


290,000 

240.000 
550,000 


.;hile  almost  all  of  the  Western  Marshall-House  visitors  are  West  Berliners, 
the  visitors  from  the  East  divide  almost  equally  between  East  Bcrliners 
and  East  Zone  residents. 


Visitors*  Residence! 

West  Berlin 
West  Geraany 
East  Berlin 
East  Germany 


MarE 

jhall -House 

Sample 

No.  of 

^ 

cases 

50 

148 

2 

7 

27 

81 

21 

_6i 

1005^ 

500 

Marshall-House 
Visitors  from 
Exit  Sample 


No.  of 

^ 

cases 

52 

155 

5 

9 

24 

71 

21 

62 

ioo/« 

295 

WOMEN  PARTICULARLY  ATTRACTED  BY  ivIARSH ALL-HOUSE  EXHIBIT  ... 

Probably  because  of  the  very  subject  of  the  U«S,  exhibit  at  this  year's 
Industrial  Eair  a  larger  proportion  of  women  visited  the  liarshall-Housc 
than  was  found  in  the  sample  of  all  visitors  to  the  Pair.   Almost  half 
(44^)  of  the  Marshall-House  visitors  consist  of  female  visitors,  but 
only  a  third  {j>2y/o)    of  the  general  Fair  visitors  are  women. 
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The  other  population  groupings  rovcal  no  particular  differences  between 
the  general  exit  sample  and  the  Marshall-House  sample. 


Sext 

Men 
,/omcn 

Bducation; 

Elementary  school 

Middle  •chool  and/or  High  school 


Marshall-House 
Sample 

•Exit  Sample 

(500) 

(500) 

No.  of 
io              cases 

Wo.  of 
io                cases 

56        172 
44        128 

100%     500^ 

68         558 
32         162 

100?^     500 

60 


180 


54 


269 


w/o  Abitur 

29 

88 

26 

128 

Abitur 

7 

21 

10 

52 

University 

4 

11 

10 

51 

1005^ 

500 

100^ 

500 

A^e: 

Up  to  24  years 

10 

32 

19 

95 

25  to  54  years 

19 

57 

20 

99 

55  to  44  years 

17 

51 

17 

84 

45  "to  54  years 

29 

85 

24 

124 

55  to  64  years 

20 

61 

15 

75 

65  years  and  over 

5 

M, 

5^ 

27 

100,0 

300 

100^ 

500 

Occupation: 

Professionals 

11 

51 

10 

52 

J3usinussmen 

11 

55 

14 

70 

./hi te- collar  \:orker3 

22. 

66 

18 

91 

Skilled  laborers 

19 

57 

22 

107 

Semi-skilled  laborers 

4 

15 

4 

19 

Domestic  service 

2 

5 

5 

14 

Farmers ;  farmhands 

1 

2 

» 

2 

Housewives 

21 

62 

16 

79 

Unemployed 

1 

3 

1 

5 

Pensioners;  retired 

5 

16 

4 

22 

Students;  pupils 

5 

10 

7 

55 

Apprentices 

« 

'1 

1 

4 

No  answer 

» 

'1 

300 

* 

2 

\Q^o 

100^ 

500 

Are  you  professionally  connected 

with  textiles? 

Yes 

6 

19 

Ho 

lOO'/o 

281 
500 

Loss    thun   one   liall    of   on^    p^r    cent. 


MJORITY  OP  TH0S:J]  v.'HO  DID  NOT  VISIT  THE  iLaRSHALL-HOUSE  CLiilM  THEY 
DIDN'  T  GET  AROUITO  TO  IT  ... 

Asked  \.hy  they  did  not  visit  the  Marshall-House,  by  far  the  greatest  number 
of  people  {^Qfo)    said,  thoy  just  didn't  get  around  to  it. 

Another  reason  why  p>:-ople  did  not  visit  the  U.S.  >jxhibit,  was  the  fact  that 
it  was  too  crov^dcd.   This  in  itself  is  partly  an  indication  of  its  general 
success. 

'"./■ould  you  please  tell  mc  for  what  reasons  you  did  not 
visit  the  American  exhibition  in  the  llarshall-House? 
Didn't  you  get  around  to  it,  or  weren't  you  aware  of 
it  or  was  this  exhibition  of  too  little  interest  for 
you?"   (Ask^d  of  all  not  having  visited  the 
Marshall-House . ) 


Didn't  get  around  to  it 

Too  crowded 

Too  little  interest 

.Yasn't  aware  of  it 

ITo  opinion 


ALL  VISITORS 
(206) 

58/. 
17 
14 
9 

2 


100^0 


Exit  Sample 

Men  ifomen    i'lTcst  East 
(152)  (74)     (118)   (66) 


57/.  60/o 

17  16 

18  8 
7  15 

100^  lOOfb 


52/, 

67/. 

20 

12 

19 

7 

7 

12 

2 

2 

10055 

icojS 

MOST  IKDUSTRI.iL  FAIR  VISITORS  LEARNED  OF  IT  THROUGH  RADIO  OR  PRESS  ... 


The  preponderance  (46/)  indicated  radio  as  the  decisive  source  of  knowledge 
about  the  exhibition  -  newspapers  follow  with  26/,  Tihile  I5/  of  the  visitors 
reported  that  friends  or  colleagues  informed  thorn  about  the  Fair, 

ihile  press  (4I/)  tops  radio  (51/)  among  v/estern  visitors  as  the  main  in- 
formation source,  the  bulk  of  the  visitors  from  the  East  understandably 
heard  of  the  Industrial  Fair  through  the  radio  and  only  a  negligible 
minority  (6/)  learned  of  it  through  the  papers  (Western). 


".,ould  you  also  t^^ll  me  how  you  learned  of  this  exhibition?" 

Exit  Sample 
ALL  VISITORS     Hen   iomen    west  East 


(500) 

Through  the  papers  26/ 

Through  the  radio  46 

Through  posters  4 

Through  the  America-House  - 
Through  friends,  acquaintances, 

or  colleagues  I5 

Some  other  way  20 


1115 


(558)(162)    (279)  (221) 


27/  24? 
44   48 
6    2 


41/    6/ 

51    64 

5    5 


15    19       12    18 
23   16       27    12 

1 1 5/g  109/@    1l6/@  103/® 


Some  respondents  gave  more  than  on^-  answer. 
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II »   Comprehension  of  Theme 

The  exhibition  of  the  Marshall-House,  its  setup,  demonstrations,  modele, 
and  other  graphic  and  statistical  display  all  sought  to  point  up  the 
underlying  idea  that  improved  working  methods  and  increased  productivity 
can  provide  good  quality  yet  inexpensive  clothes  for  the  common  man  and 
concomitantly  raise  the  standard  of  living.   As  distinct  from  prc'Vious 
U.S.  exhibits,  hovever,  an  additional  purpose  of  this  year's  exhibit 
T/as  to  show  "what  is  America?", 

MOST  PEOPLE  HiiVE  SOIvlE  COLIPREHEHSIGIT  OF  THEIffi  . .  , 

The  theme  was  grasped  partially  if  not  entirely  by  84?^  of  the  spectators, 
though  many  tended  to  apply  it  specifically  to  the  American  situation. 

In  reply  to  a  query  on  what  the  exhibition  expressed  to  them,  all  but 
a  very  small  fraction  of  both  East  Zone  and  \lest  German  visitors  came 
up  with  one  of  three  types  of  comments. 

These  comments  v;ere  -  the  exhibit  demonstrates  a)  the  American  stsindard 
of  living  and  way  of  life;  b)  the  U.S.  style  of  dressing  and  c)  the 
standard  of  American  technology  in  the  textile  industry, 

"YiOiat  do  you  believe  is  being  expressed  through 
this  exhibition  here  in  the  llarshall-House?" 


Summary  Table 


Max'ghall-Houae 


(300) 

Clearly  comprehended  theme  l^fo 

Suggest  some  comprehension  of 

theme  69 

No  comprehension  of  theme  16 

1005^ 


COffiffiNTS  IN  DETAIL  ... 

"What  do  you  believe  is  being  expressed  through 
this  exhibition  here  in  the  Marshall-House?" 

Marshall-House  Sample 

ALL        West      East 
VISITORS   Visitors  Visitors 
(500)      (155)     (145) 

To  demonstrate  the  American  way  of 

life,  and  standard  of  living;  64?^        64^       S^fo 

"This  exhibition  was  meant  to  illus- 
trate the  American  standard  of 

living  in  comparison  with  the  German 

standard  -  that,  for  instance,  the 

Americans  can  afford  much  more  than 

we  v;ithout  v;orking  so  hard," 
"How  well  the  average  American  is 

dressed  due  to  the  working  methods 

of  their  industry."       ^^^^.^  ^^  ^^^^  ^^^^ 
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(cont'd  from  preceding  page) 

ALL         Y/est      East 
VISITORS     Visitors  Visitors 

"Hov;  inexpensive  things  are  in 

America,  and  hcsr  little  time  you 

have  to  uork  in  order  to  buy  some- 
thing.  It's  very  different  from 

conditions  in  Germany,  especially 

from  life  in  the  East  Zone," 
"The  difference  between  life  in  the 

States  and  life  in  Germany," 
"The  exhibition  showed  us  how  the 

Americans  live,  their  customs  and 

habits >  as  well  as  the  purchasing 

power  of  the  American  dollar," 

To  demonstrate  the  way  the  Americans 

dress;  35?$         tjfo  4I5S 

"It  seems  incredible  that  the 

director  of  a  bank  is  dressed  the 

same  way  as  a  minor  employee,  and 

a  university  professor  no  better 

than  a  janitor," 
"They  wanted  to  show  us  how  the 

average  American  dresses," 
"The  latest  American  fashions." 
"The  appropriateness  of  American 

clothes,  be  it  a  v/ork  dress  or 

one  for  festive  nights.  ^ 

To  Illustrate  the  present  standard  of 

the  American  technology  and  industry^ 

with  special  regard  to  the  textile 

industry;  24  25        2? 

"The  exhibition  in  the  Marshall-House 

was  meant  to  demonstrate  the  progress 

of  American  technology,  and  besides^ 

the  idea  was  to  show  us  that  life  can 

be  made  much  easier  through  mechani- 
zation," 
"To  show  us  the  latest  developments  of 

American  technology," 
"The  progress  made  in  the  production 

of  plastics.  Even  rugs  are  made  from 

synthetic  materials," 

Other  answers  8  4  3         6 

"This  exhibition  showed  what  can  be 
achieved  in  a  free  country  where 
no  political  pressure  is  exerted  on 
the  people," 

No  opinion/No  answer:  2         1       _2_ 

I29?fe       X225fe     156^ 

@  Some  respondents  gave  more  than  one  answer. 
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III»  _  Goncral  Appraisal  of  tho  Marshall  Houso  Exhibit 

Generally  speaking,  the  U.S.  oxhihit  in  the  Marshall  House  at  the 
1955  vV'ost  J3orlin  Industrial  Fair  received  a  favorable  reception  from 
both  its  .7cst  Berlin  and  iHast  German  visitors.   Hov.ever,  considering 
this  year's  subject  of  the  exhibit,  it  was  placed  in  a  more  critical 
climate  of  opinion  since  Berlin  itself  is  a  clothing  center  and  its 
population  is  used  to  above-average  elegance  and  a  mannequin  atmosphere. 
Therefore,  one  should  not  be  surprised  if  extreme  enthusiasm  is  missing 
from  the  visitors'  evaluation.   This  becomes  especially  apparent  when 
comparing  the  overall  evaluations  of  previous  U.S.  exhibits  at  the 
Industrial  Pairs  with  tho  current  survey  -  even  if  the  outstanding 
success  and  exceptionally  high  appeal  of  the  1954  "Atoms  for  Peace" 
exhibit  is  disregarded. 

IMRSHALL  HOUSE  L2FT  BETTER  IIvIFRESSION  THAIT  OTHER  MTIOML  PAVILIONS  - 
BRITISH  CLOSEST  COMPETITORS  . . . 

The  Marshall  House  competed  favorably  with  the  other  pavilions  in' the 
estimation  of  most  visitors.   It  vfas  slightly  ahead  of  the  British 
Pavilion  and  outranked  its  two  other  closest  competitors  -  the  French 
and  the  Italian  pavilions  -  by  about  three  to  one  among  all  visitors 
who  had  seen  tho  U.S.  exhibit  and  other  pavilions. 

While  men  consider  the  English  Pavilion  better  than  the  American  by 
a  small  margin,  among  women  the  Marshall  House  outranks  the  British 
exhibit  by  almost  4  "to  1 . 

A  greater  proportion  of  the  iestern  visitors  {^2'/o)   reported  the 

U.S.  exhibit  left  the  best  impression  on  them,  than  said  so  about  the 

British  (22, o). 

Among  East  Zone  visitors,  however,  there  was  a  slight  preference  for 
the  British  exhibit. 
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A   comparison  \;ith  visitors'  judgaont  at  the  1955  Industrial  Fair 
shows,  however,  not  so  much  a  loss  in  appeal  of  the  Marshall  House, 
but  an  increase  for  the  British  and  the  French  pavilions. 


"Which  of  these  exhibitions  or  pavilions  left  the 
best  impression  on  you?"   (Asked  of  those  who  had 
previously  stated  they  had  seen  the  Marshall  House 
and  one  or  more  other  pavilions.) 


Industrial  Fair  I955 
Exit  Sample 


Industrial  Fair  1955 
Exit  Sample 


ALL 

,  VISITORS 

ALL   VISITORS 

Men 

.Vomon 

./est 

East 

(625) 

(500) 

(558)  (162) 

(279) 

(221) 

America  (Marshall  House) 

W/o 

279S 

25fo 

54/« 

32^A 

2195 

England 

18 

23 

50 

9 

22 

24 

France 

5 

10 

13 

2 

11 

8 

Italy 

9 

9 

7 

11 

10 

7 

Austria 

5 

7 

5 

10 

5 

10 

The  Netherlands 

5 

6 

5 

14 

5 

8 

Canada 

5 

5 

2 

5 

3 

5 

Belgium 

* 

1 

1 

- 

1 

1 

India 

14 

- 

- 

- 

- 

- 

Pavilion  of  the  Nations 

- 

1 

2 

- 

1 

2 

No  opinion 

15 

13 

12 

1^ 

10 

16 

1005^ 

100^5 

100?^ 

looj;^ 

100^ 

lOOjS 

In  order  to  compare  the  reasons  why  the  Marshall  House  and  its  three 
biggest  competitors  -  the  English,  French  and  Italian  pavilions  -  were 
designated  as  leaving  the  best  impression  on  visitors  who  had  seen  several 
national  pavilions,  a  follow-up  q.uestion  was  asked.  From  answers  to  the 
question,  one  finds  that  the  details  of  the  exhibits  always  lead  as  most 
impressive. 


"v/hat  was  it  that  particularly  impressed  you  in  the 
...  pavilion?   lYhat  did  you  like  most  there?"  (Asked 
of  those  who  either  liked  tho  U.S.,  English,  French 
or  Italian  pavilion  best.) 

Exit  Sample 


U. 

S. 

Pavilion 

English 

French 

Italian 

Ma 

irs 

hall  House 

Pavilion 

Pavilion 

Pavilion 

Details  of  the  exhibit 

3^fo 

75/« 

77?5 

6^'fo 

General  setup  and 

or^-anization 

23 

24 

8 

51 

Miscellaneous 

26 

1 

15 

8 

No  opinion 

- 

w 

2 

100?i 

- 

lOO/o 

1007^ 

100/0 

*  Less  than  one  half  of  one  per  cent. 
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EXHIBIT  GoUJRALLY  LIKED  BY  ITS  VISITORS  ... 


Another  indication  that  the  Marshall  House  exhibit  was  fairly  vjoll  received 
is  found  in  the  replies  to  a  scries  of  detailed  questions  put  to  the 
Marshall  House  sample,  , 

First,  the  great  hulk  of  the  visitors  said  they  liked  the  showing.   How- 
ever, when  compared  with  visitors'  judgments  of  previous  industrial  fairs, 
the  usual  enthusiasm  appears  to  be  lessened  since  the  weight  of  opinion 
leans  toward  liking  it  "well"  rather  than  "very  well."   The  women  and  the 
East  Zone  spectators,  however,  seem  to  like  the  exhibit  more  than  the  other 
groups. 

Another  ^'^o   (19^  among  the  West  German  visitors)  indicated  a  critical  view- 
ing of  the  exhibit  by  stating  that  they  liked  it  only  "so-so,"  "not  so 
well"  or  "-lot  at  all." 

"V/hat  is  your  overall  impression  of  this  American 
exhibition  here?   Did  you  like  it  vory  well,  well, 
fairly  well,  not  so  much,  or  not  at  all?" 

Marshall  House  Sample 

Industrial   Industrial 
Fair  1952   Fair  1953 


ALL 
VISITORS 


Very  well 

V/ell 

So-so 

Not    so   much 

Not   at   all 


96/o 


-4^ 

100% 


ALL 
VISITORS 

Siy'o 

9 
2 

* 

Too^ 


Indus t rial  Fair   1935 „ 

LL 

VISITORS        Hen  .foncn  West     East 

(172)  (128)  (155)  (145) 

57^0  42fo  52%   46% 

46     49  41.  49    42 

12     11  14  14    11 

2       2  2  4     1 

1     1   1    1   - 

100%    100%  100%  100%   100% 


(500) 
59% 


THE  FAIR  ITSELF  TENDS  TO  RECEIVE  MORE  FAVORAiiLE  APPRAISAL  THAN  THE 
FiiiRSHALL  HOUSE  EXHIBIT  ... 


Judging  by  the  responses  of  thu  two  samples,  the  Fair  itself  seems  to 
be  viewed  slightly  more  favorably  than  the  U.S.  exhibit.   This  is  indi- 
cated by  the  finding  that  the  Fair  as  such  is  rated  "very  well"  by  48% 
and  "well"  by  56%»  while  the  ratings  for  the  Marshall  House  are  almost 
exactly  reversed. 

"7hat  is  yoxff  overall  impression  of  the  Industrial  Fair? 
Did  you  like  this  Fair  v^ry  well,  well,  fairly  well,  not 
so  well,  or  not  at  all?" 

"What  is  your  overall  impression  of  this  U.S.  exhibit 
here  at  the  Marshall  House?" 

Industrial  Fair  1955 


Very  well 

Jell 

So-so 

Not  so  well 

Not  at  all 

No  opinion 


Exit  Sample 
(500) 

48% 
56 

9 

6 

1 

# 

100% 


Marshall  House  Sample 
(500) 

Wo 
46 

12 
2 
1 

100% 


*  Less  than  one  half  of  onu  p^r  cent. 


EXHIBIT'S  D^IIOilSTRATIOlTS  C0iISID2ESD  TRUE  TO  LIFE  ... 

Tho  presentation  of  American  working  mvjthods  in  the  clothing  industry  and 
the  prevalence  of  \Jcll-clothcd  individuals  in  all  \;alks  of  life  also 
appeared  authentic  to  the  groat  bulk  of  the  exhibition  visitors,  without 
any  significant  differences  between  men  and  yomcn  or  v/est  German  and  East 
Zone  spectators.   In  fact,  more  than  8  out  of  ten  visitors  believe  that 
the  Marshall  House  exhibit  conveys  a  truthful  picture  of  conditiore  in 
America. 

"Do  you  believe  that  this  exhibition  conveys  a 
truthful  picture  of  conditions  in  America,  or 
don't  you  think  so?" 

Marshall  House  Sample 
ALL  VISITORS    Men  ffomcn   West  East 

A  truthful  picture           85^  845^  Qlfo         Qyfo       Qlfo 

Not  a  truthful  picture        5  6482 

No  opinion  10  10   9    9   _il_ 

TOO^  "TOO^  1005^   100%  100% 

COi'IPARED  ,fITH  OTHER  lIATIOI-fAL  PAVILIONS,  IvIARSHALL  H0US3  VIEV/ED  AS 
MOST  TRUTHFUL  . .  . 

.vlien  respondents  v/ere  asked  to  give  their  judgment  as  to  the  country 
exhibit  which  reflects  reality  most  accurately,  confidence  in  the  Marshall 
House  outstripped  that  accorded  all  other  exhibits  by  a  vide  margin.  More 
than  one-fourth  (27%)  of  all  people  named  the  U.S.  exhibit  as  reflecting 
most  truly  the  actual  conditions  in  the  country  concerned.   England  and 
Italy  folloi;  with  16%  and  12yiJ  respectively. 

"The  exhibition  of  which  country,  do  you  feel,  re- 
flects most  truly  the  actual  conditions  in  the  country 
concerned?   (Ci»RD)   And  \/hich  exhibition  aeoms  to  re- 
flect reality  least?"   (Asked  of  all  respondents  having 
visited  two  or  more  national  pavilions.) 

Exit  Sample 

Reflects  Reflects 

reality  most        reality  least 

3%  =  4% 
2  =  5 
4=5 
2  =  3 
5=4 
2  =  5 
4   =-    6 

5=5 
1    «    2 

'        65 

»  Too^ 

*  Less  than  one  half  of  one  per  cent. 


America  (Marshall  House) 

18% 

s 

27% 

England 

11 

= 

16 

Italy 

9 

s 

12 

The  Netherlands 

6 

s 

9 

^iustria 

4 

s 

6 

Canada 

5 

«> 

5 

France 

■   3 

m 

4 

Belgium 

1 

m 

1 

Pavilion  of  the  Nations 

* 

« 

« 

Undecided 

^4, 

St 

20 

69/i 

at 

lOO^i 
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ALMOST  iiLL  VISITORS  TEINK  I/URS.ii.LL  HOUSE  EXHIBIT  '//ELL-iiRRANGED  ... 

Visitors  to  the  house,  (especially  the  women  and  East  Zone  people)  wore 
almost  unanimous  in  their  view  that  the  exhibit  setup  \/a3  vicll-arranged. 
Only  a  negligible  handful  of  all  visitors  disapproved  of  the  arrangement. 

"Did  you  find  the  exhibition  -wcll-arrangcd  or  not?" 

Marshall  House  Sample 
ALL  VISITORS    Men  Women        v/cst  East 

:.'cll  arranged            96^  95/^  995^  9'^fo  98^ 

Hot  so  well  arranged       4  6    1  6  2 

17o  opinion                *  1    -  1 

100^0  100%  100^  Jo^o  100% 

REASOITS  v/HY  U.S.  EXHIBIT  WAS  NOT  WELL-ARRANGED  ... 

The  few  people  disapproving  of  exhibit's  arrangement  gave  the  following 
comments: 

"The  exhibit  was  too  crowded.   Here  the  puppet-show  and  directly 
beside  it,  v;ith  no  space  in  between,  fashion  articles.   They 
should  have  arranged  the  whole  thing  more  clearly." 

"The  exhibits  were  placed  too  closely  together,  thus  you  couldn't 
get  near  some  of  them  if  some  other  visitor  had  got  there  before 
you.   The  arrangement  as  such  was  quite  clear." 

"The  platform  where  the  fashions  were  shown  wasn't  placed  skill- 
fully. Either  it  should  have  bcun  more  elevated,  or  it  should 
have  rvm  down    the  middle  of  tae  hall." 

"The  individual  areas  weren't  marked  off  clearly.  One  thing 
blended  into  the  other." 

"The  i"ooms  somehow  had  too  many  corners  and  niches,  thus  it  was 
not  easy  to  get  a  clear  overall  view  of  the  exhibits." 

"The  lights  were  dazzling,  and  the  colors  too  loud;   that  detracted 
from  the  clearness  of  the  exhibit." 

"After  entering  the  pavilion,  people  were  at  a  loss  where  to  start 
looking  around.   They  didn' t  know  what  to  look  for.   There  was  no 
special  exhibit  to  attract  their  attention.   There  vjas  no  guid- 
ance as  in  past  years." 

"Somehow  you  felt  the  exhibition  was  a  little  primitive.   Things 
should  have  been  more  lively  and  graphic  and  they  should  have 
shown  more.   You  received  the  impression  that  the  exhibition  was 
incomplete.   It  didn't  convey  a  comprehensive  idea  of  the  American 
way  to  dress.   More  clothes  should  have  be^n  shown,  clothes  to  be 
worn  for  all  kinds  of  occasions.   Also  they* should  have  given  de- 
tailed explanations  of  the  clothes  shown,  including  mentioning  pri- 
ces.  As  to  working  clothes,  they  should  have  explained  whether  the 
firm  supplies  them,  or  whether  employees  have  to  buy  them  themselves," 

"The  ^.latform  where  the  fashions  were  shown  wasn't  elevated  enough, 
and  besides  they  should  have  placed  it  in  the  middle  of  the  room 
so  that  people  could  have  stood  on  both  sides." 

"As  I  am  a  machine  specialist,  I  would  have  preferred  to  see 
technical  exhibits,  such  as  machinery.   Maybe  this  exhibition  was 
interesting  for  textile  manufacturers  and  other  specialists,   I 
cannot  judge  whether  the  exhibition  was  clearly  arranged  or  not» 
I  think  only  an  expert  in  this  particular  field  could  do  so»" 

*  Less  than  one  half  of  one  per  cent. 
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LIKE  OUTRAiTKS  DISLIKE  BY  FAR  .  . . 


.hun  the  visitors  were  asked  about  their  likes  and  dislikes  of  the 
U.S.  exhibit,  considerably  more  aru  ablu  to  name  items  they  liked  than 
can  specifically  point  at  things  they  disliked. 


Ansvfers  expressing  liking 
Ansvifcrs  expressing  dislike 


Marshall  House  Sample 

105^ 
4.5 


Among  the  details  of  the  exhibit  the  fashion  show,  the  clothing  and  textile 
section  and  the  kitchen  ajpplianccs  are  most  frequently  mentioned  as  items 
liked  best  by  the  visitors.   Only  J^Jo   name  the  ^-encral  arrangemunt  and  or- 
ganization of  the  exhibit  in  present  context. 


"..liat  did  you  like  best  of  all  in  this  exhibition?" 

Marshall  House  Sample 


ALL  VISITORS   West   East 


Visitors  likcdt 

DETAILS   OF   TlIE   EXHIBIT 

The  fashion  show 

The  clothing  and  textile  section 
The  kitchen  equipment  and  furnituro 
The  survey  on  the  production  and  use 

of  plastic  fibres 
The  film  showings 
Other  dutails 

GElffiRiiL  AI.RArlG^IvEHT  ^ND  ORGANIZATIOIT 
OF  THE  EXHIBIT 

The  instructive  and.  casual  way 

of  representation 
The  clear  demonstration  of  jmerican 

■i7orking  methods  in  textile  industry 

MISCELLAHEOUS 

The  lo\/  prices  of  clothing  in  the  U.S. 
Others 

everythiiig  liked 
iiothi::g  liked 

NO   OPIITiON 


(85^) 


24 

22 
19 

13 
2 

5 


5 

2 


10 
1 

(  4>) 

(  yJ^) 

11155© 


(80/0         (90/0 

21 
20 
17 

15 
2 

5 

(  7/0 

4 
3 

(105^) 
10 

(    2^0 
(   6/0 

109^ 


27 
23 

21 

12 
1 
6 


(    3/0 

5 

(12/0 

11 
1 

(  6/0 

111/o@ 


*      Less    than  ono   half   of   one   per   cent4 

@     Some   resioondents   cave   more   than  one   ansv/eri 
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(45/0 

(49/0 

(50;.) 

(40/0 

16 
10 

7 
15 

12 

4 
8 

8 

5 
7 

1(75^ 

100^0 

HALF  OP  THIC  VISITORS  HAVE  NO  CRITICISMS  OF  TIIE  EXHIBIT  . .  . 

V/hcn  asked  a  general  question  on  what  they  liked  least  about  the  Marshall 
House  exhibit,  the  poor  quality  of  fabrics  and  the  ugly  clothes  dummies 
v/crc  mentioned  most  often. 

Dislike  of  the  organization,  arrangement  and  manner  of  presentation  occupLcs 
third  place. 

Almost  half  of  the  visitors  (47/) »  however,  liked  everything. 

"And  \/hat  did  you  like  least  about  this  exhibition?" 

Marshall  House  Sample 
ALL  VISITORS   ./est    East 
EVERYTHING  LIKED  (47?^) 

Visitors  dislikedt  (45/0 

The  poor  quality  of  fabrics  (including 

poor  finishing  and  fit)  12 

The  ugly  clothes  dummies  12 
The  or^,anization,  arrangement,  and 

manner  of  presentation  10 

Lack  of  variety  •  4 

Others  7 

NO  OPINION  •  ( 1 0vO 

102^0© 

COiaO^NTS  III  DETAIL  ... 

"And  what  did  you  like  least  about  this  exhibition?" 

Marshall  House  Sample 

ALL        V/est     East 
VISITORS   Visitors  Visitors 

EVERYTHING  LIKED  (47/)       (45/0     (49/) 

"I  liked  everything  sho»m  in  this  exhibition,  I 

never  saw  anything  like  that  before." 
"I  liked  everything,  there  was  nothing  I  didn't 

like." 

VISITORS  DISLIKED  (45/)       (50/)     (40/) 

The  poor  quality  of  fabrics  (including  poor 

finishing  and  fit)>  12         16        7 

"iill  the  fabrics  draped  on  the  walls  looked  so 

cheap,  you  really  doubted  whether  they  would 

wear  "well," 
"It  seemed  to  mo  as  if  thu  quality  of  the 

fabrics  isn't  up  to  our  standard.   The  same 

goes  for  the  fit  of  clothes.   I  didn't  like 

any  of  the  ready-made  clothing." 
"The  individual  dressvjs,  checkv^rcd  trousers, 

for  instance,  thtjy' re  ugly  and  wouldn't  be 

worn  over  here.   All  were  of  poor  quality." 
"The  ready-made  clothv^s  shown  weren't  up  to  my 

standard.  I  thought  they  were  over-casual  and 

fitted  poorly." 

@  Some  respondents  gave  more  than  one  answer, 

(Cont'd  on  nuxt  page) 
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(Cont'd  from  preceding  page) 

The  ufi-ly  clothes  dummies:  1 2'fo 

"The  straw  du^nmies  which  wore  the  suits»  that's 

not  in  my  line.   It's  an  original  idea,  but 

these  straw-heada  aren't  nice*" 
"The  faces  of  the  dummies,  ours  arc  waxwork  and 

much  nicer.   I  like  ours  better." 
"These  very  large  dummies,  they  look  so 

unnatural," 

The  organization,  arrangement  and  way  of 
presentation!  10 

"It  was  so  crowded  at  the  exit.   That  wasn't 
well  organized," 

"The  oversize  display  of  plastic  fibres  with- 
out adequate  explanation;   I  mean  that  the 
exhibits  were  not  sufficiently  explained," 

"At  the  fashion  show,  the  platform  should  have 
been  put  up  higher.   As  it  was  short  people 
couldn't  SCO  anything." 

"I  didn't  like  the  illustrations  so  well." 

Lack  of  variety;  4 

"It  isn't  as  varied  and  abundant  as  in  previous 
years,  but  perhaps  they  didn't  have  enough  space," 

"They  should  have  shown  more.  They  oould  have  dis- 
played some  exhibits  in  the  passage,  for  instance, 
perhaps  photographs  of  American  landscapes," 

Others;  7 

"Least  of  all  I  liked  those  bricklayers  on  the 

scaffold." 
"The  fabric  made  from  synthetic  fibres  didn't 

interest  me," 


Marshall  House  Sample 

ALL        '..''est     East 
VISITORS   Visitors  Visitors 


II 


\% 


12 


WO   OPIITIOIT 


102^ 


(10^)      (11^9 

105^   100^ 


Some  respondents  gave  more  than  one  answer. 
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BEST  LIKED  FEATURES  -  KITCHEN  APPLIANCES,  FASHION  SHOW  .'iND  CLOTHING 
DISPLAY  FOR  VARIOUS  OCCASIONS  ... 

Since  almost  all  visitors  to  the  Marshall  House  v/ent  through  all  parts 
of  the  show,  a  card  v;ith  th©  principal  features  of  the  exhibition  was 
presented  to  the  respondents  to  help  their  memoriee  and  make  them  re- 
consider all  items  when  noting  their  Judi'^ncntc. 

Among  the  listed  items,  the  kitchen  appliances i  the  fashion  ghow,  and 
the  illustrations  of  American  clothing  for  various  occasions,  appear 
most  frequently  as  "best  liked  features. 

LEAST  LIKED  YifERE  -  M/lRIONETTES  AND  MOVING  CLOTHES  DUMMES ,  AND  THE 
7/ORKING  CLOTHES  ... 

"Here  on  this  card  are  (listed)  some  of  the  principal 
featvires  of  the  exhibition.  Could  you  please  tell 
me  Vv'hich  of  them  you  liked  best  and  v/hich  least  of 
all?" 

Marshall  House  Sajnple 

Liked     Liked 
best       least 

The  display  outside  the  building  *5^  2°/o 

In  the  main  hall  downstairs; 

The  marionettes  and  the  moving 

clothes  dummies  1        23 

The  film  about  American  every- 
day life  4         3 

The  illustrations  of  American 
clothing  for  various 
occasions  17         2 

« 

On  the  first  floor: 


The  v/orking  clothes  on 

the 

scaffold 

8 

12 

The  display  of  plastic 

fibres 

11 

5 

The  presentation  of  the 

purchasing  pov/er  of  an 

American  carpenter 

8 

» 

The  conveyor-belt  need 

for 

mass  production  of 

dresses 

1 

5 

The  display  of  sewing 

machines 

5 

2 

Kitchen  appliances 

19 

3 

The  fashion  show 

17 

7 

Liked  everything 

8 

No  opinion 

2 

100^ 

50 

100? 

*  Less  than  one  half  of  one  per  cent. 

The  kitchen  appliances  had  -  as  one  could  expect  -  their  greatest  appeal 
among  the  female  visitors  of  the  exhibit.   They  also  had  great  appeal 
among  the  East  German  visitors  who  rated  the  kitchen  models  considerably 
higher  than  visitors  from  the  West  (239^  against  155^)  • 
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DISPLAY  OF  PLASTIC  FIBRES  CONSIDERED  MOST  lOTORIdATIVE  FEATURE  OF 
EXHIBIT  ... 

The  same  card  with  all  Items  of  the  exhibit  listed  was  given  to 
respondents  a  second  time  in  order  that  they  might  indicate  which 
featiire  provided  them  with  the  most  new  information.  Approximately 
one  quarter  (24?^)  of  all  Marshall  House  spectators  felt  they  learned 
most  from  the  display  of  plastic  fibres.  This  finding  applies  to 
both  men  and  women  as  well  as  East  and  West  German  visitors. 

The  kitchen  appliances  and  the  presentation  of  American  carpenters' 
purchasing  power  rank  second  and  third  in  regard  of  informative 
value. 

"Here  on  this  card  are  (listed)  some  of  the  principal 
features  of  the  exhibition,  f/hich  of  them  provided 
you  with  the  most  new  information?" 

Marshall  House  Sample 
Learned  most 


The  display  outside  the  building 

In  the  main  hall  downstairs; 

The  marionettes  and  the  moving 
clothes  dummies 

The  film  about  American  every- 
day life 

The  illustration  of  American 
clothing  for  various  occasions 

On  the  first  floon 
The  working  clothes  on  the 

scaffold 
The  display  of  plastic  fibres 
The  presentation  of  the  purchasing 

power  of  an  iimerican  carpenter 
The  conveyor-belt  used  for  mass 

production  of  dresses 
The  display  of  sewing-machines 
Kitchen  appliances 
The  fashion  show 

No  new  information 
No  opinion 


2 
2 

6 


4 

24 

10 

6 

7 

21 

4 

15 
1 

100^ 
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SOIiffi  LIKED  TO  SEE  MORE  IN  THE  MARSHALL  HOUSE  EXHIBIT  ... 

Almost  a  third  (3*^)  of  the  Marshall  House  spectators  left  the  exhitit 
with  the  feeling  of  something  missing.   Especially  the  ycmen  felt  there 
were  some  parts  of  the  exhibit  of  v/hich  they  would  have  liked  to  see  morei 

"Was  there  some  part  of  the  exhibition  of  which  you 
would  have  liked  to  see  more?" 


Yes 

No 

No  opinion 


Marshall  House  Sample 
ALL  VISITORS    Men  Women   West  East 


30?^ 
68 

2 

100^ 


76        57  67        69 

2      2  1      i 

100^     100^  \OQffo     XQQffo 


Among  the  specific  aspects  of  the  exhibit  desired,  most  comments  were 
concerned  v/ith  having  the  fashion  show  give  a  more  comprehensive  view 
on  olotHing  (mentioned  "by  about  half  of  the  critics) »  Second  in  fre- 
quency of  mention  appears  the  desire  to  have  the  exhibit  show  more  about 
the  American  way  of  life  and  standard  of  living-,  while  third  v/as  the 
desire  to  be  shovm  more  about  the  production  and  uses  of  plastics* 

The  latter  really  seemed  to  have  caught  the  special  interest  of  the 
audience,  since  -  as  reported  previously  -  most  respondents  indicated 
that  they  had  learned  most  from  the  display  of  plastic  fibres. 

"Was  there  some  part  of  the  exhibition  of  which  you 
would  have  liked  to  see  more?" 

IP  "Yes": 


"\Wiich  part?" 


The  exhibition,  especially  the  fashion 
show «  should  have  given  a  more  com- 
prehensive V iew  on  clothing i 

"They  should  have  shown  a  greater  number 
of  exclusive  models j  I  missed  models  of 
the  leading  /imerican  fashion  storeso" 

"They  didn't  present  a  sufficient  number 
of  ready-made  clothes  ,>" 

"I  would  have  liked  to  see  more  dresses 
at  the  fashion  show»" 

"A  greater  number  of  suits,  more  shoes." 

"They  didn't  present  enough  dresses  at 
the  fashion  show^" 


Marshall  House  Sample 


ALL 
VISITORS 


West     East 

Vi  si tors  Visitors 


\% 


(Cont'd  on  next  page) 
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(Cont'd  from  preceding  page)  Marshall  House  Sample 

ALL        West     East 
VISITORS   Yieitora  Visitors 

They  could  havesho^n  nore  c'bout  the  Jjnerlcan 

vay  of  life  and  standard  of  living;  6^         &fa  4% 

"I  would  have  liked  to  learn  more  about 
American  family  life," 

"The  American  kitchen  they  exhibited  was 
all  right,  but  they  should  have  sho\7n 
us  more  about  American  housing,  a  com- 
pletely furnished  country  house,  for  in- 
stance, or  something  about  typical 
American  dishes,  and  how  much  money  they 
spend  for  food  stuffs," 

"Thqypresented  only  an  American  kitchen, 
I  would  have  appreciated  it  if  they  had 
shown  us  more  about  the  v/ay  Americans 
furnish  and  decorate  their  homes," 

They  should  have  shov,'n  more  about  the 

production  and  uses  of  plasties!  5         6       5 

"I  would  have  liked  to  see  more  con- 
cerning the  production  of  synthetics, 

I'm  very  interested  in  things  like  that," 
"More  details  on  the  drawing  of  filaments 

from  plastic  material*  They  might  have 

shown  a  film  about  it," 
"The  way  they  presented  the  production  of 

plastics  didn't  suffice, for  even  the 

retorts  shown  that  were  meant  to  make  the 

process  clear,  didn't  contribute  to  easier  * 

unders  tanding, " 

They  should  have  shovm  more  men's  wear;        4  5        3 

"They  should  have  shown  a  greater  variety 

of  men's  outfits," 
"More  about  men's  fashions," 

They  should  have  given  a  better  insight 
into  the  working  procedures  of  the  Ameri- 
can textile  and  garment  industries;  2  2        1 

"I  would  have  liked  to  see  hov/  they  make 

clothes  in  the  States," 
"I  would  have  liked  to  see  sketches  showing 

the  manufacturing  of  cloth," 

Other  ansvjers;  1—2 

"More  about  engine-building  in  America," 

Ho  opinion;  j^       -      1 

52?^       555^     295!^ 

*  Less  than  one  half  of  one  per  cent, 

®  Some  respondents  gave  more  than  one  answer. 
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IV.   Some  Illustrations  of  tho  Exhibit's  Impact 

The  present  study  shows  that  this  year's  Marshall  House  exhibition,  was 
not  only  well  received,  but  also  carried  some  impact. 

FAIR  VISITORS  FEEL  THEY  LEARiTED  MORE  FROM  THE  li/iRSHALL  HOUSE  THAN  PROM 
ANY  OTHER  COUKTRY  EXHIBIT  . . . 

In  a  comparative  evaluation  question,  the  Fair  visitors  mcto   asked  {az   the 
exits  of  the  fair-ground)  from  which  of  the  countries  they  had  learned  the 
most  at  this  exhibition.   The  Marshall  House  clearly  outranks  all  other 
national  pavilions.   Even  its  greatest  competitor  -  the  British  Pavilion  - 
rates  significantly  lov;cr  than  the  U.S.  exhibit  in  this  test. 

Particularly  among  the  female  visitors,  the  Marshall  House  outnumbers 

the  English  Pavilion  by  26  to  1.   An  explanation  for  this  finding  probably 

lies  in  the  difference  between  the  subject  matter  of  the  two  exhibits. 

East  German  spectators,  however,  appear  to  be  evenly  divided  between  the 
American  and  the  British  pavilions* 

"By  and  large:   From  which  of  the  countries  listed  on 
this  card  did  you  learn  the  most  at  this  exhibition?" 
(Asked  of  those  having  visited  more  than  one  pavilion.) 

Exit  Sample 

ALL  VISITORS  Men     i/omcn         West     East 

2/\.</o  22io      26^0  2$fo        2^-fo 

8      10    5       7     9 

18        23     9        15     20 

4       5    6       4    4 
4       3    6       5     2 

4       19       5     5 
1      •J      -    5 

1      1    -      11 

27       28    27       26    50 

9     i^ 9      11   6 

:   100^     lOOfi  100^     100%   100% 

MANY  STATED  THEY  LEARNED  SOMETHING  IffiV/  ixITD  PRACTICAL  AT  THE 
MiiRSHALL  HOUSE  EXHIBIT  .  .  . 

The  purpose  of  this  year's  U.S.  exhibit,  it  may  be  assumed,  is  not 
merely  to  demonstrate  the  American  living  standard  and  style  of  clothing, 
but  to  sell  the  idea  to  West  Europeans  that  by  applying  similar  methods 
productivity  can  be  increased  throughout  the  free  world  for  the  benefit 
of  the  common  people. 

*   Less  t.iTin  oiie  half  of  on^.  per  coiit. 
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America 

Wo 

France 

5 

England 

12 

C  ana  da 

5 

Italy 

5 

Belgium 

- 

The  Netherlands 

5 

Austria 

1 

Pavilion  of 

the 

Nations 

» 

Undecided 

20 

None  of  the 

countries 

^^io 

As  one  way  of  ascertaining  hou  many  Marshall  House  spectators  received  this 
view,  they  were  asked  whether  they  had  learned  something  new  which  could 
bo  made  to  work  here  in  v/ust  Guriaany. 

The  results  indicate  that  in  this  respect  the  exhibition  docs  not  score 
as  high  as  on  popular  appeal.   Still,  a  relatively  large  proportion  of 
visitors  -  in  fact  about  half  of  them  (4^5°)  -  reported  they  had  learned 
something  new  which  also  v;ould  be  applicable  to  Germany.   This  view  is 
especially  prevalent  among  the  East  German  visitors  of  the  Marshall  House 
(405^  for  'icst  Gorman  and  57/^  for  East  Gorman  visitors). 

"Arid  luxi  wc  would  like  to  know  whether  you  have  seen 
something  h^rc  that  fulfills  two  conditions  1 

1.  It  was  new  to  you 

2.  It  would  be  applicable  to  Germany 

./'hat  did  you  se^  here  that  was  new  to  you  and 
in  your  opinion  would  be  applicable  to  Germany?" 

Marshall  House  Sample 

ALL  VISITORS    Men  »7oracn   i/est  East 

Yes,  have  seen  something       48fo        48^   485*     40)^   57^ 
No,  haven't  seen  anything      52         52    52      60    43 

100%       TOO^  lOOJ^i    100%  100% 

USE  OF  PLASTIC  FABRICS  AGAIN  MENTIONED  MOST  FREQUENTLY  AS  NEYiT  TO  THEM 
AND  APPLICABLE  TO  GERj,UiNY  ... 

The  production  and  use  of  plastic  fibres  was  brought  up  again  most  fre- 
quently by  both  East  German  and  vi/est  German  visitors,  followed  by  the 
practical  household  equipment* 

"And  now  we  would  like  to  know  whether  you  have  seen 
something  here  that  fulfills  two  conditions* 

1s   It  was  new  to  you 

2.   It  would  be  applicable  to  Germany 

v/hat  did  you  see  that  was  new  to  you  and  in 
your  opinion  would  be  applicable  to  Germany?" 

Marshall  House  Sample 

ALL        West     East 
VISITORS   Visitors  Visitors 

The  production  and  use  of  plastic  fibres;  18%        17%      19% 

"The  production  of  plastic  fabrics  and  the 

thing  about  the  Orion  carpet." 
"The  things  made  out  of  nylon.   I  wish,,  we 

too  had  them," 
"Those  synthetics,  orlon  -  for  instance;   we 

don't  have  it  in  Gcrraany  yet." 
"I  vjantcd  to  have  some  of  those  plastic 

fabrics." 

(Cont'd  on  next  page) 
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Marshall  House  Sample 


(Cont'd  from  preceding  page) 

The  practical  household  cquipmentt 

•*Ihe  kitchen  with  the  practical  •round-about- 
system'  ." 

"The  modern  kitchen  equipment." 

"The  cooling  tureen." 

"The  household  equipment  seemed  to  be  practioal 
and  handsouic." 

The  beautiful  and  practical  clothcsi 

"The  clothes,  they  are  practical  and  k-lcgant 
at  the  same  time," 

"The  colorful  clothes.   I  hadn't  seen  that 
before.   I  \/ish  we  had  thorn  here  too." 

"Separates  that  can  be  worn  in  different  \/ays." 

"Their  fashion  in  dresses  is  simple,  no  extra- 
vagant designs.   The  dresses  can  be  worn  for  many 
different  occasions.   They  would  suit  our 
purposes,  too." 

The  multiple  purpose  sewing-mach ine : 

"The  seviing  machines  that  will  also  do 

embroidering." 
"The  electric  sewing  machines." 

Other  answers? 

"Rationalization  of  production  through  labor- 
saving  devices." 


ALL 
VISITORS 

11Si 


West     Eaat 
Visitors  Visitors 


10 


No   opinion/l'To   answer t 


48; 


K 


1 

40^ 


13/a 


13 


Wo 
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SOIvE  TEREE-TiliilTHS  FAVORA  3LY  lilFLUENCSD  TO.iAliDS  THE  U.S.  ... 

The-  returns  to  a  further  inquiry  aru  revealing  and  also  soem  to 
demonstrate  that  thu  exhibit  is  achieving  the  kind  of  impact  to  which 
it  aspires.   Although  the  majority  of  the  visitors  stated  that  this 
exhibit  did  not  influence  them  in  any  way  -  including  a  small  proportion 
not  aware  of  the  influence  or  not  admitting  it  -  a  fairly  sizable  group 
of  spectators  (29^^)  attested  to  being  favorably  influenced  in  their 
impressions  of  America. 

The  most  affirmative  replies  to  the  following  question  can  be  found 

among  women. 

"By  and  large:   Do  you  think  that  this  exhibition 
in  any  way  influenced  the  impression  you  have  of 
America  or  didn't  it?-  (influenced  more  favorably 
or  more  unfavorably?") 

Marshall  House  Sample 

ALL 

VISITORS  Men      ./omen  Wost     East 


J 


Influenced   favorably  29;i  25,.o  54>b  28^0  5O5 

Didn't    influence  68  72  62  68  66 
Influenced  more 

unfavorably  2  2  2  2  1 
Influenced,    but    don't   know 

\;hether  favorably   or 

unfavorably  1  11  11 

llo    opinion  *  -  1  1  - 

lO^o  100^  TOO^  1 0Of/o  lOO^b 

The  accompanying  comments^  v^hich  in  view  of  their  importance  are  illustrated 
below,  give  an  illuminating  picture  of  the  various  favorable  influences 
transmitted  by  the  exhibit. 

"By  and  large »   Do  you  think  that  this  exhibition 
in  any  way  influenc^^d  the  impression  you  have  of 
America  or  didn't  it?   (influenced  more  favorably 
or  more  unfavorably?)" 

IP_  "Influenced  more  favorably"; 

"Could  you  give  rae  a  few  examples  of  how  this  exhibition 
has  favorauly  influenced  your  impression  of  America?" 

Marshall  House  Sample 

ALL        V/est     East 
VISITORS   Visitors  Visitors 

I  received  a  fi-raphic  idea  of  the  high  American 

living  standardi  15^        15^      15^ 

"Almost  everybody  can  afford  to  buy  a  car  over  there. 

They  have  a  far  higher  living  standard  than  wo  have." 
"si'e  here  in  the  East  Zone  have  no  idea  that  textiles 

can  be  bought  at  such  low  j^  rices  in  America.   I  only 

learned  about  this  through  the  exhibition." 
"It  'was  shewn  that  an  American  ^;orkcr  needs  to  work 

only  a  fcv/  hours  to  earn  the  money  which  buys 

essential  goods.'' 
"That  it  takes  only  a  few  k.'orking  hours  for  a  worker 

to  enable  him  to  buy  something,  for  instance,  after 

19  working  hours  he's  earned  enough  to  buy  a  suit." 
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Marshall  House  Sample 


(Cont'd  from  preceding  page) 


ALL 
VISITORS 


I  vjas  iapro sscd  by  thu  ..inLrican' s  siaplc  and 
practical  \;ay  of  drcssingt  6^0 

"I  was  vory  nuch  improssod  by  the  siraplo  and 
practical  i.morican  clothing  and  by  thoir  style 
of  drossinfj  which  is  the  same  for  a  bank  president 
and  a  worker." 

"ijEioricans  dross  in  a  nice  and  simple  way,  and 
above  all,  the  clothing  is  practical.   The  dciiocratic 
system  expresses  itself  even  in  the  way  of  dressing. 
I  didn't  know  this  before." 

"It  was  illustrated  by  the  fashion  show  that  ^^mericans 
dress  in  a  very  siaple  and  practical  way," 

I  gained  a  nore  favorable  impression  of  .^aorican 
household  cquipinents  6 

"The  sewing  machines  and  the  kitchen  equipment  were 

very  nice  and  impressed  mo  favorably." 
"The  labor  saving  devices  for  kitchens." 
"Their  household  equipment  is  much  better  than 

ours." 

I  acquired  a  better  knowledgo_  of  tha  Anerican  people 
and  their  free  way  of  life^  4 

"It  provided  us  with  a  better  understanding  of  the 

^imericans  and  their  way  of  livings" 
"Due  to  tliis  exhibition  I  got  a  clearer  picture  of 

life  in  America.   The  manysidedness  of  iunerica, 

everything  is  so  practical  over  there." 

I  \jas  surprised  about  the  streamlined  and  pro- 
gressive \Jorking  methods  of  tho  ^imericans;  2 

"The  streamlining  of  production  has  made  great 

progress." 
"People  over  there  have  a  practical  vein;  they 

replace  manpo'.;cr  by  machines." 

Other  answers;  2 

"The  clothing  could  be  used  here  in  the  Zone." 

lie  opinion;  1 

36^ 


west     East 
Visitors  Visitors 


% 


1 

56^ 


1 

56^ 


©  Some  respondents  gave  more  than  one  answer. 
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Two  elaborate  coininonts  frora  those  who  say  the  exhibit  influoncod  their 
iuiprossions  of  ^iincrica  in  an  unfavorable  way  are  quoted  below  as 
illustrative  examples  for  the  reverse  side  of  the  coin. 

"By  and  large:   Do  you  think  that  this  exhibition 
in  any  way  influenced  the  impression  you  have  of 
Aaorica  or  didn't  it?   (influenced  more  fevorably 
or  more  unfavorably?)" 

IF  "Ilore  unfavorably"; 

"Could  you  give  ao    a  few  examples  of  how  this 

exhibition  has  unfavorably  influenced  your 

impression  of  America?" 

List 

"I  was  somewhat  disappointed,  I  thought  America  a  greater 
and  .juch  more  imi.ortant  country  than  the  exhibition  sho\/s 
it.   I'm  of  the  opinion  that  such  an  exhibition  should 
have  a  political  accent.   Since  many  visitors  came  from 
the  East  Zone,  they  expect  to  see  some  evidence  of  iuacrica' a 
power.   These  v^oople  are  critical.   Therefore,  such  an 
exhibition  must  express   so  much  power  and  vigor  that 
every  visitors  will  declare  -  'iimerica  is  the  country 
we  can  rely  on.   rfo  have  to  side  with  iimericaj  there 
is  no  other  choice'." 

"The  Jimeri can-made  bathing  suits  aren't  quite  as  nice  as 
ours.   German-made  bathing  suits  are  better  styled  a^d 
show  nicer  colors.   The  stitches  they  prefer  for  their 
knitting  we  used  to  make  ten  years  before;   they  are 
outmoded  and  replaced  by  other  patterns.   I  would  have 
thought  that  American  hand-made  knit-wear  and  embroideries 
were  at  least  on  the  same  level  as  those  in  Germany." 
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Y»   The  Information  Booth 

In  the  planning  of  this  year's  U.S.  exhibition,  some  special  interest 
was  placed  in  the  estahlishment  of  an  information  liooth  at  the  Marshall 
House,   It  was  particularly  designed  to  supply  information  on  inter- 
national trade  affairs,  lahor  questions,  etc,  to  visitors  such  as 
businessmen-managers,  industrialists  and  entrepreneurs  with  a  special 
interest  in  these  problems, 

ADIOST  H/iLF  OP  ILIRSmiLL  HOUSE  VISITORS  AWARE  OF  IIIFORMilTION  BOOTH  ... 

Before  the  visitor  left  the  Marshall  House,  he  passed  the  information 
booth  which  was  identified  by  a  big  sign^  In  view  of  this,  it  seems, 
that  finding  45^  of  the  audience  aware  of  the  booth  is  not  much, 

"Do  you  perhaps  knov/  v/hether  there  was  an  information 
booth  in  the  Marshall  House  exhibition?" 

Marshall  House  Sample 
ALL  VISITORS   Men  Women   West  East 

Yes  ti,jfo  52?^   56^     &3io       d^lio 

No  _^      _48     64w      51   _5i 

loc^         1005^    loc^       1005^    1009S 

ONLY  ONE  IN  TY/EIWY  VISITORS  M^IDE  USE  OF  THE  BOOTH  ... 

Only  a  handful  (6^)  actually  did  stop  at  the  booth  and  asked  for  in- 
formation-,  Approximately  twice  as  many  men  and  East  German  visitors 
used  the  information  booth  as  women  and  West  German  visitors  did. 
This  might  account  for  the  following  finding  that  considerably  more 
Eastern  spectators  and  also  more  of  the  men  soem  to  be  aware  of  the 
true  naturo  of  the  boc^h,  namely  that  it  was  primarily  meant  for 
spe'-^.al  groupn  rather  -hhan  the  great  masses  of  visitors, 

"I):'.d  you  stop  at  the  information  booth?" 
(Asked  of  those  av/are  of  it.) 

Marshall  House  Sample 

ALL  VISITORS        Men     7/omen       T/est      East 
(500}     (.136)       (90)       (46)       (76)     (60) 

Yea  6^     =  X%  Iffo  Ifo  &fo        20fo 

No  12.     =_ei       _8i     _21        _a2      _80 

45P/0      =1005!^o        100^      1005^  100^      100^ 
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TRUE  NATURE  OF  II^TFORIvLlTIOK  BOOTH  RECOGNIZED  BY  ONLY  A  FIFTH  OF  THE 
VISITORS  AWilRE  OF  THE  BOOTH  ».. 


"y/as  it  arranged  as  a  general  information  'booth  to 
be  used  by  all  visitors j  or  v.'as  it,  in  your  opinion, 
nainly  meant  for  special  groups,  such  as  business- 
men, manufacturers,  etc«?"  (Asked  of  those  who  were 
av/are  of  information  booth.) 


Marshall  House  Sample 


ALL  VISITORS 

Men 

T/omen 

West 

Eagt 

General  information 

booth 

^Mo 

-  74/ 

70/ 

Q2fo 

81/ 

65/ 

Mainly  for 

special 

groups 

8 

-  19 

22 

11 

12 

27 

No  opinion 

Jl, 

=   7, 

e 

7 

7 

8 

43fo 

=  loof. 

lOOfo 

100/ 

100/ 

100/ 

H0\7EVER,  MOST  OF  THE  PEOPLE  USING  THE  BOOTH  RECEIVEH  ALL  Il^ORMj'iTION 
REQUIRED  ... 


When  visitors  T;ho  actually  stopped  at  the  booth  and  desired  information 
were  asked  whether  they  received  all  the  information  they  wanted,  5  o^^* 
of  6  said  ' Yes' , 

"And  did  you  get  all  the  information  you  required 
or  didn't  you?"   (Asked  of  those  having  stopped 
at  the  information  booth,) 


Marshall  House  Sample 


Yes  5/ 

No  1 

"T/ 
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APPEI'TDIX   A 

SURVEY  AMONG  V/EST  BERLIN  ADULT  POPULJlTION  CONFIRMS  ATTENDANCE  FIGURES  ... 

Since  a  survey  of  a  cross  section  of  the  Y/est  Berlin  adult  population 
was  conducted  at  the  time  of  the  Industrial  Fair,  it  v;as  possible  to 
include  a  question  on  attandance« 

Almost  1  out  of  5  adult  Y/est  Berliners  reported  having  visited  the  Fair 
(iBfo) ,   Projecting  this  percentage  against  the  total  adult  population 
of  Y/est  Berlin^  the  resulting  figure  corresponds  most  accurately  v;ith 
official  attendance  reports, 

"The  German  Industrial  Fair  is  "being  sho\7n  at  present 
on  the  Funkturm  site.  Do  you  intend  to  visit  this 
exhibition? 


Cross  Section  of 
Y/est  Berlin  Adult  Population 
(591) 


YeS;  I  intend  to  do  so 
No.  I  do  not  intend  to  go 
I  have  visited  the  fair  this 

year 
I  haven't  made  up  my  mind, 

I  don't  know 


East  Berlin  and 
East  Zone 
visitors 

Y'est  Berlin 
visitors 


Official  Number 


543,000 


78 

18 

1 

100^ 

=  540,000  adult 

West  Berliners 

Survey 

Bstlnate 

571^000 


540,000  -  standard  error  =  290,000  to 

595,000 
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